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WeChat White Paper

WeChat is a cross-platform instant messaging app for mobile devices. Its function and logo 
might mislead international recruiters to think it’s just another messaging app like 
WhatsApp, but it’s so much more.

As of November 2016, WeChat has nearly 800 million active users, among which 20% are 
students. WeChat has integrated messaging, social sharing, �le transfers, �ntech, online 
gaming, shopping, and your water bill- it’s a ubiquitous part of daily life in China. 
Bloomberg brilliantly summed up this WeChat phenomenon in one word – STICKY.  This 
means if you really want to “stick” to someone, a junior at Beijing No.4 High School for 
instance, you'd better add him or her on WeChat. To make a lasting impact among Chinese 
students, mastering WeChat is a necessary prerequisite. 

WeChat can open the door to a new stage of engaging prospective Chinese students and 
their parents. It o�ers two platforms; one for individuals, and another for corporations or 
organizations. Having a personal account will bring convenience while visiting China as it 
is the primary way people message and even call each other. You won’t need to worry 
about international fees while using it as long as you have wi� or data. You can use it to 
navigate a city and easily share locations, group chat with friends/clients, share experienc-
es on your WeChat Moments (like Facebook wall), etc.  On the other hand, registering a 
WeChat o�cial account to represent your institution is an essential step to build your 
brand in China. (The Four Pillars of WeChat via TheTechieGuy.com 2014.)

What is WeChat

WeChat
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Via Tencent WeChat Report 2015

On WeChat, the “Moments” function is a key feature because it allows you to speak directly 
to your audience. Got some great pictures of international student orientation? Share 
them on your WeChat and wait for “like”s and comments from prospective students to 
�ood in. Want to introduce a new summer program to Chinese kids? Write a post and link a 
signup sheet in it. Because WeChat is so “sticky”, all your target students will see your 
updates on their “Moments”. This is how institutions can use representatives’ personal 
accounts to draw students’ attention. 

“Moments” is particularly important for a WeChat o�cial account as well. Once you publish 
a post, which you should do on a regular basis, all the account followers will receive an 
update. If they like and “share” the post, it means free publicity and marketing done for you 
through social sharing. Once people start to share your post, you can watch the chain 
reaction by checking the “view count”. Among the 800 million users, about 160 million are 
students who actively use WeChat everyday. This is precisely why WeChat o�cial account 
is one of the best branding and marketing tools available in China for educational institu-
tions.
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Getting Started with a Personal Account

Download the app from your app store and follow these steps. Registering and setting up 
a WeChat Personal Account is just like registering Facebook or Instagram, but there are 
some hacks for you to help you “master” the social media giant.

You will need your phone to register an account. Once done, you can also link your WeChat 
account to LinkedIn, so people on LinkedIn can add you easily.

Make sure you set a pro�le picture. An account without a pro�le picture is normally a “red 
�ag” indicating scams.

Expand your friend circle by searching WeChat IDs, phone numbers, or in person, by scanning 
someone’s QR code. A QR code is an automatically generated virtual ID of your account. If you 
click the “+” on the top right of your WeChat interface, you can scan any QR code and add 
friends/follow o�cial accounts. You can also pull out your QR code from the “Me” section for 
others to scan. See demonstration below.

Use the “New Chat” sign to start a group chat by selecting multiple contacts. Once you have 
created a group chat, you can also acquire a QR code of your group, and you can save the QR 
code as an image and post it or send it to whoever you want in the group.

Group chats also make remembering ”who’s from where” much easier, and it gives prospec-
tive students an opportunity to network with each other as well as alumni, or even profes-
sors. A great way to attract hundreds of students to join your network or follow your school’s 
account is to set up live Q&A group chats! Don’t forget to promote it with the QR code.
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6 Don’t leave your WeChat Moments empty. Like on Facebook, actively managed accounts with 
well curated content perform the best. An empty page raises red �ags. Having a record of 
“Moments” is the best proof you're the real deal.

Just like Facebook, with time, your circle will grow and you will be able to keep in touch 
with all prospective students as well as alumni. A personal account is crucial when you 
travel to China because it is “personal”, so people will not be alarmed when you ask them 
to add you. On the contrary, sometimes complete strangers might hesitate to scan and 
follow your o�cial account. Therefore, having your own account �rst and maintaining a 
healthy relationship with your contacts can be a great way to begin before you start push-
ing the O�cial Account.

Registering an o�cial account or a subscription account is complicated for a non-Chinese 
WeChat user. This is because WeChat has two parallel universes - WeChat international and 
WeChat (China). As an entity outside of China, you will be using the international version, 
and you can register an o�cial account. However, that o�cial account will not be visible or 
accessible to users in the WeChat China domestic universe. In order to register and create 
an o�cial account that is functional inside China, you will either need to go through a third 
party like Sunrise, or you will need to register it under a Chinese nationals ID, which can be 
a lot to ask. (WeChat O�cial Account Admin Platform where you register accounts and 
operate from the back end.)

We will be focusing on the actual functions and what you can do to make the most out of a 
WeChat (China) o�cial account for marketing.

Getting Started with an O�cial Account



Basic Functions of a WeChat O�cial Account

The ability to post every day to followers. They will see a noti�cation when they enter the 
WeChat platform.

WeChat moments for marketing and promotion. If you want to build a follower base and 
expand your audience by delivering various types of content then this is a great community.

The ability to to interact with followers through live chats and live voice/video calls.
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Localize your content on the o�cial account.
Weekly content posting is crucial for any o�cial account to maintain a close relationship with 
followers as well to drive more followers. However, your content will need to resonate with 
the target audience - Chinese teenagers. Learn more about what Chinese students are 
interested in; don’t just copy your Facebook posts. For example, an article about on campus 
ESL programs may not be attractive to international students from Europe or Africa, but it is 
de�nitely something Chinese students would read. Additionally, interviews and videos about 
student life and success stories (preferably from Chinese students) are great for WeChat too. 
Make sure you use Mandarin Chinese for content in order to connect with a wider range of 
followers.

Utilize interactive design features when developing an o�cial account.
WeChat has the ability to create multi-layer o�cial accounts. You can create drop-down 
menus for categorized information, insert links to application portals, and even have prospec-
tive students �ll out an application form on your WeChat o�cial account. Institutions should 
see their o�cial account as a mobile friendly homepage. You can also interact with students 
directly by replying to the comments followers left on published posts. What’s better is that 
you can integrate the “group chat” function inside an o�cial account. Want to start a Q&A 
session? Post the QR code of a group chat in the o�cial account to spread the word!

Actively promote the o�cial account through in-person, print, and social channels.
You can have a fantastic account, but without marketing e�orts it will be di�cult to grow 
your followers. Despite the fact that more than 70% of WeChat users follow o�cial accounts, 
they won’t actively search for particular accounts to follow. Most followers are generated by 
social sharing. To maximize this, you should �rst ensure your account or your post is “visible” 
to your target audience through ads, promotions, o�ine marketing, etc. Then, you should 
focus on optimizing each post with reasons for those who saw it to share it to their 
“Moments”. Good content is necessary but insu�cient unless combined with professional 
marketing strategies.
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Steps to Engage Chinese Students 

Through a WeChat O�cial Account



Examples of  WeChat Accounts Managed by Sunrise

Michigan Technological University ETS-TOEFL University of Central Florida

Study West Virginia Southern New Hampshire University Study USA

 www.sieconnection.comFor more information, please visit 



Promo Package 
Social Media Growth

Your o�cial WeChat QR 
code will be displayed 
on our posters at one of 
our events.

Students will enter a 
ra�e by scanning your 
QR code. This will 
increase your WeChat 
followers and provide 
targeted engagement.

Sunrise will distribute 
ra�e prizes, branded 
with your company's 
logo, to the winner. We 
allow you to select what 
prizes will be given out 
to students.

50 Events  

10,000 + Targeted O�ne 

Student Engagement 

10,000 Students Engaged with 

Target Newsletter

12 Month Placement in Illumi Magazine  

65,000 + Student Exposure

12 Months:



Contact us to set up your 

own WeChat account

www.s ieconnec tion. com
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